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For courses in Integrated Marketing Communications, Advertising Principles, and Advertising and
Promotions. Using a hands-on approach in which students learn to develop a complete IMC program, this
text takes a broader approach than Advertising or Promotions courses. Furthermore, the text gives students
an integrated learning experience by incorporating Internet exercises and a Building an IMC Campaign
project, with free Advertising Plan Pro software in every copy. - NEW - 200 new advertisements. - Provides
students with timely, fresh examples of various advertising and promotional tactics. - NEW - More examples
of IMC plans added to IMC Plan Pro CD-Rom. - Enables students to see multiple ways of developing an
IMC Plan. - NEW - IMC for the Small Business Entrepreneur chapter added. - Provides students with
specific promotional tools and guidelines that address how a small business using a limited budget can reach
potential customers. - NEW - Reorganized and revised for better flow - - Provides students with Information
presented in a more accessible order so that it is easier for them to absorb it. - NEW - Customer Relationship
Management (CRM) Information added. - Provides students with more information on how the concept of
CRM is being used by businesses. - NEW - New approach to integrating ethics into IMC programs - -
Provides students with an effective approach to integrating regulations and ethics into IMC programs. -
NEW - Increased branding focus - - Provides students with a clearer picture of branding and its issues. -
NEW - New opening vignettes - - Provides students with fresh examples that they are familiar with so that
they can better understand the concepts presented. - NEW - "Building Your IMC Campaign" exercises
introduced in opening vignette.
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From reader reviews:

Bethany Eng:

This Integrated Advertising, Promotion, and Marketing Communications, Second Edition usually are reliable
for you who want to be described as a successful person, why. The reason why of this Integrated
Advertising, Promotion, and Marketing Communications, Second Edition can be one of many great books
you must have is giving you more than just simple reading through food but feed a person with information
that maybe will shock your preceding knowledge. This book will be handy, you can bring it everywhere you
go and whenever your conditions at e-book and printed ones. Beside that this Integrated Advertising,
Promotion, and Marketing Communications, Second Edition forcing you to have an enormous of experience
for example rich vocabulary, giving you test of critical thinking that could it useful in your day exercise. So ,
let's have it appreciate reading.

Ronald Hopkins:

As a college student exactly feel bored to reading. If their teacher inquired them to go to the library or even
make summary for some book, they are complained. Just very little students that has reading's spirit or real
their leisure activity. They just do what the instructor want, like asked to go to the library. They go to
generally there but nothing reading critically. Any students feel that reading is not important, boring and also
can't see colorful pics on there. Yeah, it is being complicated. Book is very important for you personally. As
we know that on this era, many ways to get whatever we wish. Likewise word says, many ways to reach
Chinese's country. So , this Integrated Advertising, Promotion, and Marketing Communications, Second
Edition can make you really feel more interested to read.

Belen Riedel:

What is your hobby? Have you heard that will question when you got students? We believe that that problem
was given by teacher to their students. Many kinds of hobby, All people has different hobby. And you also
know that little person such as reading or as examining become their hobby. You should know that reading is
very important and book as to be the matter. Book is important thing to provide you knowledge, except your
own personal teacher or lecturer. You discover good news or update in relation to something by book.
Numerous books that can you choose to use be your object. One of them is this Integrated Advertising,
Promotion, and Marketing Communications, Second Edition.

Aletha Bassett:

Reading a e-book make you to get more knowledge from that. You can take knowledge and information
from a book. Book is published or printed or illustrated from each source that will filled update of news. On
this modern era like right now, many ways to get information are available for you actually. From media
social like newspaper, magazines, science book, encyclopedia, reference book, fresh and comic. You can add
your understanding by that book. Isn't it time to spend your spare time to spread out your book? Or just
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